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offers an insightful look at misuses of the English language in Chinese street signs, 
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Oliver Lutz Radtke is the author of Chinglish: Found in 
Translation and More Chinglish: Speaking in Tongues. 
As a writer, journalist, and project manager at a 
private German foundation, Oliver strives for better 
understanding between China, Europe, and the US. 
You will often find him on a plane to Beijing and his 
discoveries at www.chinglishmuseum.com.
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State or non-state notices are usually serious business: things you have to know, orders 
you have to follow, behavior that is forbidden. Their layout is usually either text-heavy 

or very short and the tone is formal and strict. Reminders—also the ones issued by state 
actors such as police—come rather light-handed with cartoon faces and sweet vocabulary. 
Many reminder signs alert you to zhuyi (pay attention) to safety or be generally xiao xin 
(cautious), often about your head or variations of that body part. Corporate management 
signs have replaced a lot of caution signs previously issued by the state, highlighting the 
continuing trend of commercialization of public space.
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